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4.2 Media Planning and Placement 

The vendor will design and execute a comprehensive communications strategy that may include social 

media campaigns, printed materials, public service announcements (PSAs ), and earned media. Activities 

will include: 

• Print and digital advertising in newspapers.
• Digital media placements (e.g., streaming audio, website ads, social platforms).
• Broadcast radio placements.

4.3 Coordination and Reporting 

• Support targeted outreach strategies to reach key audiences, including 911 personnel, first

responders, youth, adults, faith-based and rural communities, to ensure appropriate messaging

and effective engagement across diverse populations.

• Align campaign messaging with mental health awareness initiatives, crisis resources, and help­

seeking pathways.

4.4 Evaluation and Continuous Improvement 

The vendor will assess campaign performance on an ongoing basis using both qualitative and quantitative 

methods. Based on findings, the vendor will recommend refinements, introduce innovative outreach 

strategies, and adjust resource allocation as needed to maximize campaign effectiveness. 

Deadline/Timelines 

Contract RFQ Issue Date 
Quote Submission Deadline 

Selection Comoleted 

June 22, 2026 

June 29, 2026 

Julv 10. 2026 

Quote Submission 

To submit a quote for this contract, please submit your signed quote on letterhead directly to MarQuaita 
Lampkin at the Department of Mental Health, 239 North Lamar St., Jackson, MS 39201 or via email at 
marquaita.lampkin@dmh.ms.gov by 5:00 P.M CST on Monday, June 29, 2026. Quotes received after 
this date and time will not be considered. 

The quote must, at a minimum, contain the following information: 
• A statement of price;

• Terms of the agreement (i.e., valid dates of the quote);

• A description of the services to be offered by the vendor to the agency; and name, address, and

telephone number of the offeror;

• The qualifications, including examples of similar projects;



• A plan giving as many details as is practical explaining how the budget will be utilized for project

goals, objectives, media buys and creative development.

Pricing 

The agency agrees that total contract compensation shall not exceed$ 70,000. The budget shall include the 

purchase of advertising placements for the 988 Suicide & Crisis Lifeline campaign across a variety of 

platforms, including but not limited to digital media, social media, and traditional media outlets such as 

television, radio, and newspapers. The budget shall also support the development of clear, accessible, and 

culturally responsive outreach materials designed to increase public awareness of the 988 Suicide & 

Crisis Lifeline. Outreach efforts will be tailored to key audiences, including 911 personnel, first 

responders, youth, adults, faith-based and rural communities, to ensure appropriate messaging and 

effective engagement across diverse populations. 

Evaluation Criteria 

The following evaluation criteria will be utilized (100-point scale): 
•The plan for performing the required services: 25 points
•Pricing: 35 points
•A record of past performance of relevant work: 15 points
•Ability to perform the services as reflected by technical training and education, general experience,

specific experience in working on similar substance use awareness campaigns and social media

campaigns: 25 points

Contract Dates The start date for this contract is estimated to be July 15, 2026, with an end date 

of September 29, 2026. 




